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Communications, specialising in fashion, cosmetics and consumer goods. 
Prior to joining Harrods Estates, she worked for Berkeley Homes for four 

in south-west London. 

shops, restaurants and hotels, making it a highly desirable location for both 
UK and overseas investors.

prime hotspot in London. With an array of new developments currently 

CA ROL I N E TA K L A

Boutique property-buying consultancy The Collection LLP was founded in 2010 by 
Caroline Takla. The company, which is based on Brook Street, sources the most 
desirable properties that never make it to the open market, overseeing the entire buying 

Caroline cut her teeth as a trainee negotiator for Townends estate agent in 2002, and was 

When Hamptons was bought by Dubai-based property company Emaar, she moved to 

its new Middle East desk.
In 2009 she decided the time was right to go it alone, and set up a buying agency. “Selling 

agents had had it good for so long, but I could see that the market was turning towards the 
buyer,” she says. “The dollar was very strong against the pound, and with all my clients being 
based in the Middle East, they were all dollar-based.”

didn’t actually hail from the Middle 
East, but from Russia. The company 
secured her a property on Park Street 
in Mayfair, and business soon spread 
through word of mouth. Today The 

and Gujarati. 
“The business model is very much 

like that of a private bank,” says 
Caroline. “It’s a discreet service, where 
clients can deal with somebody who 

them a friendly service. Ultimately 
the aim is that clients view us as an 

London.”

properties and meeting clients and 
contacts. “The beauty of Mayfair is 
that you are working in London’s most 
iconic district,” says Caroline. “It’s 
recognisable throughout the world, 
but it feels like a village. There’s a real 
sense of community here.”

“I love the history and the 
cosmopolitan atmosphere of 
Mayfair, and am always so 
impressed at the way every 
house in Mayfair comes with 
its own character, interesting 
history and unique appeal”


